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TIPS and LEARNINGS from Marketing the Imago Seminars

GENERAL LEARNINGS

*Everything always takes longer than you think

*Things/people you think you can count on don’t always come through and vice versa

*Be aware of how you can explain “Imago”; remember to talk about “Getting the Love You Want,” Harville on OPRAH, 20+ years of successful International Imago therapists

*Explain the Seminars in terms of  Relationship Education and use words like 

     course, seminar, class, sessions – makes general populations feel more comfortable

*Explain that the Seminars are not therapy while being clear that there is Imago couples therapy and therapists available for follow-up 

*Be transparent about WHY you are giving Seminar – for example, a church may not want to sponsor you giving a “free” seminar if you only talk for an hour and then leave a bunch of business cards

*Have a clear idea and understanding about marketing and promotion; who is doing what (is the church sending out emails? Are you?) to avoid doubling-up or missing opportunities; provide good marketing materials (both graphics and words) to partners

*Give a PILOT of  each of the Seminars – friends, colleagues, group you belong to 

          -Standardized survey  (pre and post)

*SALES – Create a budget based on what money/time you want to spend marketing the Seminars in relation to projected short and long term benefits

SPECIFICS to EACH SEMINAR

IMAGO CONNECTS: 

*extremely flexible in terms of time – anywhere from 1-4 hours – though it is highly recommended that the section on the brain and a good introduction to the Dialogue is done

*Remember that this can be done with couples or individuals and couples or individuals, as well as with a wide variety of audiences (college students – senior citizens group) – 

the appreciation dialogue can be successfully done by any type of participant as long as it is clearly demonstrated, kept simple, and it helps to give them some type of help with an appreciation

*The manual is a great resource for participants to have, so consider cost of those (approx. $12 US) depending on group/sponsoring location; DO NOT XEROX

START RIGHT, STAY CONNECTED:
*Have a co-teacher for this. It is a long day (8 hrs). Ideal would be Educator and Therapist. Other combinations: Educator and life partner (or therapist and life partner). Clergy person if Imago professional knows them well. 

*Remember that there are different types of “pre-marital couples” and be attentive to how that may play out re: language, topics, dialogues   (and market clearly)

         -  heterosexual, same-sex   (be aware of regional laws around same-sex)

         -  second or third (+) marriages

         - couples moving in with each other

*The wedding industry is huge – find out about wedding trade shows, websites and also contact local celebrants – many of these people are excited to have a “counseling” connection to recommend to their couples

COUPLEHOOD:

(see handout specific to this Seminar)
